Masonry r2p Partnership
Results of the March 2016 BAC Craft Committee Surveys



Are there any existing or emerging hazards you think the Partnership should add to

our list of priority areas to address? 55 respondents, 32 responded, 23 skipped

The continuing problem with silica

1. Lifting, rigging materials utilizing cable hoist, electric chain falls,etc. Operator Training is lacking and
theses type hoist are becoming very common in day to day use on job sites. Also training on how to
properly rig a large stone or piece of precast. Training and certification should be considered as part of
apprenticeship program

Back injuries

Chemicals

Drugs & alcohol in the workplace.

Dry cutting

Dry grinding is still a problem even with mask and the vacuum on the grinder.
Ergonomics

Eye protection

Fatigue mangement awareness policy when working long hours

Getting contractors to bid in areas where our presence is low but lots of work northeast

Guards on angle grinders required for terrazzo edge work.

Increase awareness of hazardous chemicals in the older materials that we remove in the course of
Restoration.

No

No

No

No

No

No | think you've addressed the major issues including lack of manpower, safety, and of course the
infiltration of the Non-Union contractors which is becoming a huge problem now in the Northeast.
None

Not at this time. This will be my first craft committee meeting.

Nothing | can Think of

Open-Ended Response

Safety

safety updates\ new tools \new products that relate to restoration work

Sam the robot.

Scaffold safety Silica

Seneca dust

Silica

Silica, epoxy , cement

Silicone

Silicosis

Update safety requirements



What is the best way to get information to you and

Response Response

contractors in general? 55 responses, 0 skipped Percent
Email 52 94.5%
Websites 16 29.1%
Texts 15 27.3%
Seminars/meetings 11 20.0%
Training programs 9 16.4%
Webinars 7 12.7%
Toolbox Talks 7 12.7%
Regular Mail 6 10.9%
Phone Apps 6 10.9%
Videos 6 10.9%
Trade publications (magazine articles, newsletters, etc.) 5 9.1%
Trade Shows 4 7.3%
Other (please specify) 2 3.6%
Social Media, Facebook, Twitter etc.
Phone calls
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information with workers? 55 respondents: 54 responded, 1

Response Response

skipped Count Percent

Texts 25 46.3%
Email 24 44.4%
Toolbox Talks 22 40.7%
Social Media 19 35.2%
Training programs 15 27.8%
Handouts on the jobsite 13 24 1%
Regular Mail 11 20.4%
Websites 10 18.5%
Flyers in paychecks 8 14.8%
Phone Apps 7 13.0%
Other 6 13.0%
Trade publications (magazine articles, newsletters, etc.) 2 3.7%
Posters on the jobsite 1 1.9%

Job sites visits.

Automated Phone System

Try. Robo calls

One on one calls and job site visits
Specific Specialized training sessions
union meetings
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